
	
	


LONG TERM BRANDING / SIGNAGE OPPORTUNITIES

1.
Kelp Forest Exhibit – Naming Rights

Containing 800,000 litres of seawater, the 6m deep Kelp Forest is one of our largest and most enticing exhibits and is a breath-taking example of the giant kelp forests that dominate the rocky shores off South Africa’s west coast. One of the most photographed exhibits in the Aquarium, the Kelp Forest Exhibit houses three species of giant kelp and provides shelter for an array of local cold water fishes, such as white steenbras, galjoen (the national fish of South Africa), and shoals of pilchards and maasbanker.  

The naming rights on offer secure maximum exposure for a sponsor on site at one of the Two Oceans Aquarium’s most captivating exhibits. 

Investment: R500 000 per annum

Duration of Partnership:  3 years

2.  
Atlantic Ocean Gallery – Signage Rights

The Atlantic Ocean Gallery is an existing display which offers glimpses of life from the Atlantic Ocean, as well as creatures from other waters, in a series of some thirty-two exhibits. 
The Atlantic Ocean Gallery is a fascinating gallery which includes a great variety of South Africa’s endemic marine life, and we are offering the opportunity to one sponsor for the signage rights (ie: the right to display the partner’s logo plus partnership acknowledgement) on all information signage on view throughout this collection.  In addition to exposure to the Aquarium visitors, the sponsor will enjoy exposure to the clients who use this space for formal dinners and cocktail parties after hours.

Investment: R300 000 per annum

Duration of Partnership:  3 years

3.  
Indian Ocean Gallery – Signage Rights

A sister to the Atlantic Ocean Gallery, the Indian Ocean Gallery forms a breath-taking and impressive entrance to the Two Oceans Aquarium. Opened in December 2005, this gallery presents life from the warm Indian Ocean off South Africa’s east coast, showcasing colourful tropical fish in all shapes and sizes, including those such as ‘Nemo’, ‘Dory’ and their friends as made famous in the Pixar animated movie Finding Nemo. 

As with the Atlantic Ocean Gallery, the signage rights to this vibrant collection are therefore on offer to one sponsor.

Investment: R200 000 per annum

Duration of Partnership:  3 years

4. 
Touch Pool Exhibit – Naming Rights

With the knowledge that both adults and children are more likely to care for the environment if they are able to interact with living animals, touch pools have become a classic feature of aquariums worldwide. The one at the Two Oceans Aquarium follows this tradition, enabling visitors to touch and discover a variety of animals and plants for themselves. 

Under the guidance of trained volunteers, visitors to the Two Oceans Aquarium are provided with a wealth of information about fascinating creatures such as prickly sea urchins, anemones and busy crabs, as well as marine flora such as kelp. 

Investment: R100 000 per annum

Duration of Partnership:  3 years

5. 
Microscope Exhibit – Naming Rights

We are often oblivious of so many of the miracles and hidden wonders of Nature, simply because they are too small to be seen with the naked eye.  The Microscope Exhibit opens up a new world of delicate tentacles, tube feet, suckers and nippers, and features the remarkable activities of creatures such as goose barnacles, cushion stars and sea cucumbers as they feed, breathe and even give birth.  

Offering a close-up view of invertebrates and other small marine life not often seen, the microscope in the exhibit is linked to a television screen, enabling visitors to experience tiny creatures such as strawberry anemones, nudi-branchs, brine shrimp and sea cucumbers. This exhibit is staffed by well-trained volunteers who act as ambassadors for the oceans, sharing their knowledge of these extraordinary creatures.

Investment: R100 000 per annum

Duration of Partnership:  3 years

PROGRAMME SPONSORSHIP OPPORTUNITIES

6.
Adopt-a-School Programme

The Two Oceans Aquarium’s Adopt-a-School programme is one of the cornerstones of the facility, enabling it in particular to fulfill its educational mission to the greater Cape Town community. With two discovery centres on site at the Aquarium specially fitted with terrariums and aquariums, we are uniquely positioned to provide children with positive environmental experiences which make education of our marine life both stimulating and relevant. To complement our facilities, the teaching staff in our Educational Centre is specially trained in environmental education.

The Two Oceans Aquarium’s Adopt-a-School programme enables previously disadvantaged learners to enjoy a specially-tailored, hands-on learning experience, which provides discovery centre based lessons on a variety of environmental conservation themes, followed by a tour of the Aquarium to discover the oceans’ fauna and flora first-hand. Various packages are available for partners to facilitate the experience for these learners, and all include transport to and from the Aquarium. Meal options can also be included.
All Adopt-a-School partners are acknowledged on an Adopt-a-School Board in the upper gallery of the I&J Predator Exhibit.

· 60   learners: R4550.00 (includes meal)

· 120 learners: R8870 (includes meal)

· 180 learners: R12,750 (includes meal)

· OR R60 per learner and you determine the package (R20 extra per learner for the meal)

7.
Membership Programme 

In 1998 the Two Oceans Aquarium launched a membership programme known as Solemates, which has grown to over 13,000 card-carrying members. Annual membership entitles members to unlimited visits all year round, invitations to special events and exclusive previews, discounts at our restaurant and shop as well as on shark and kelp adventure diving and function facilities.

While a small membership fee is charged, membership benefits are largely subsidized by the Two Oceans Aquarium itself, and we are therefore looking for a partner to join us in not only continuing to service our members as we have done successfully in the past, but to grow membership significantly by adding value to our membership benefits. One of these added-value initiatives has been the opening of our dedicated Members’ Centre which opens up into our entrance foyer. 

This partnership will enable the sponsor’s name and logo to be visible on site in the members centre, and used on all material published and distributed by the Members’ Centre to both its more than 17 000 current members as well as prospective new members.

Investment: R200 000 per annum

Duration of Partnership:  3 years
8.
High Profile Education

Highly regarded by many of its international peers, the Aquarium has established itself as a key player in raising environmental awareness through its high-quality exhibits and its conservation and education programmes.
The Two Oceans Aquarium offers fantastic educational facilities to suit a wide range of age groups and topics of study. Our Environmental Education Centre includes two discovery centres which are specially fitted with a wet laboratory, terrariums and aquariums on the learners' desks to enable them to observe and touch the animals and plants. The discovery centres are also equipped with an excellent array of audio-visual equipment, including microscopes and video flexes linked to video monitors to show the lives and functions of microscopic animals not seen with the naked eye. 

Our Outreach Programme utilises a mobile trailer, custom-fitted through GrandWest’s sponsorship, to support marine life. We take this trailer to disadvantaged schools on a daily basis, offering learners first-hand opportunities to observe and experience the wonders of marine life. Our Outreach Trailer enables us to reach those learners who would not otherwise have the opportunity to visit the Aquarium and learn about our oceans. In addition, it enables us to educate teachers on how to incorporate relevant environmental education in their classrooms.
The Two Oceans Aquarium's Adopt-a-School Programme enables previously disadvantaged learners to enjoy a specially-tailored hands-on learning experience, which includes discovery centre-based lessons on a variety of environmental conservation themes, and a tour of the Aquarium to discover the ocean's fauna and flora first-hand. Standard packages include transport to and from the Aquarium. Meal options can also be included for learners.
Full naming rights to the Two Oceans Aquarium’s Environmental Education Centre is on offer to a sponsor.  This will enable the Two Oceans Aquarium to upgrade their learning centre facilities, thereby reaching a broader number of learners with current equipment and teaching methods.

The sponsorship will include branding opportunities on all relevant educational material; branding within the learning centres and other educational platforms, as well as substantial partner benefits









Investment: R400 000 per annum




Duration of contract: 3 years
SPONSORSHIP OF EQUIPMENT AND GOODS

In addition to sponsoring exhibits within the Two Oceans Aquarium, possibilities also exist for sponsoring equipment, vehicles and goods used by the Aquarium staff. These sponsorships will be acknowledged on the items themselves through branding with the sponsor’s name and logo, and other innovative branding opportunities.
New Airconditioning Unit
Keep the Two Oceans Aquarium Cool! In exchange for supplying this new unit, the sponsor will receive branding rights to the (cooler) Atlantic Ocean Gallery (see above) for 2 consecutive years.




         






R400 000 - once off

High profile Apparel
Under the leadership of Michael Farquhar, the high profile and highly respected team of aquarists and curatorial staff works tirelessly to ensure that the exhibits of the Two Oceans Aquarium are maintained, and the marine life within them cared for.  This team also does all the collection trips around our coast, and receives fantastic press coverage on occasions such as shark releases.  They are called on regularly for expert opinion on stranded marine life, to assist in rescue operations and unusual marine animal sightings. This is the team responsible for the popular public animal feeds at the Aquarium, and is therefore highly visible both on site at the Aquarium, and in local and international media.  Creative branding opportunities are available for all curatorial apparel sponsorship.

Apparel requirements and concepts include:

Wetsuits







Sponsored by Reef

Outdoor Gear







Sponsored by Cape Storm

Dive Weights







Sponsored by Bright Weights

Eyewear







Currently unsponsored

Multi-tools







Currently unsponsored

Footwear







Currently unsponsored

Suncare







Currently unsponsored

Collecting Boat & Motors

To be used by Curatorial staff on open ocean collecting trips:

R400 000 – once off

Scissor Lift

To be used by Curatorial staff during operations at the Aquarium:
R300 000 – once off

Staff and Marketing Vehicle / Visitors Shuttle

Two branded passenger vehicles to be used by marketing and 

maintenance staff on daily duties in and around town and for the

transportation of visitors in and around the V&A Waterfront:
 R350 000 per vehicle

EXPOSURE AND BENEFITS OFFERED TO PARTNERS

In addition to the benefits specifically outlined in each of the categories above, the following benefits also form part and parcel of all relationships with our partners:

From R500 000 upwards

· 10 transferable passes including 10% discount at the Aquarium restaurant and shop;

· Free venue hire for three functions per year (excluding catering, entertainment and staff costs);

· Complimentary tickets to the value of 1 comp for every R1 000 of the partnership value.

R300 000 to R499 000

· 8 transferable passes including 10% discount at the Aquarium restaurant and shop;

· Free venue hire for two functions per year (excluding catering, entertainment and staff costs);

· Complimentary tickets to the value of 1 comp for every R1 000 of the partnership value.

R200 000 to R299 000

· 6 transferable passes including 10% discount at the Aquarium restaurant and shop;

· Free venue hire for one function per year (excluding catering, entertainment and staff costs);

· Complimentary tickets to the value of 1 comp for every R1 000 of the partnership value.

R100 000 to R199 000

· 4 transferable passes including 10% discount at the Aquarium restaurant and shop;

· Free venue hire for one function per year (excluding catering, entertainment and staff costs);

· Complimentary tickets to the value of 1 comp for every R1 000 of the partnership value.

R50 000 to R99 000

· 2 transferable passes including 10% discount at the Aquarium restaurant and shop;

· Free venue hire for one function per year (excluding catering, entertainment and staff costs);

· Complimentary tickets to the value of 1 comp for every R1 000 of the partnership value.

Under R49 000

· 2 transferable passes including 10% discount at the Aquarium restaurant and shop;

· Complimentary tickets to the value of 1 comp for every R1 000 of the partnership value.

Other benefits include:

· Logo on Aquarium’s website with link to partner’s website;

· Acknowledgement and listing on the relevant Aquarium’s Partners’ Boards in the foyer and the Adopt-a-School signage in the upper gallery of the I&J Predator Exhibit;

· Invitations to exhibit opens and annual corporate partner events;

· Mention in and receipt of the Aquarium’s electronic newsletters.

Please Note:  All monetary values contained in this document are exclusive of VAT.

For more information on any of the projects listed in this document, please contact:

Kim Taylor

Corporate Development

Two Oceans Aquarium

Tel:  +27 21 418 3823

Fax: +27 21 418 3952

Cell:  +27 83 564 4237

Email: kim.taylor@aquarium.co.za

Website: www.aquarium.co.za
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